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Background

The unavailability of a
comprehensive standard
of traditional market

revitalization on the basic
needs of sustainable public
buildings in Indonesia s
considered one of the factors
that causes issues related to a

lack of cCOMpetitiveness.

All about market VideoShow

Public Hopes for Traditional Market

The role of the traditional market as can be seen in this Clips

« the destinations of people to interact in the social environment, in terms of

bargaining, shopping activity, and attending a special event in the market.

 the relationship between the customer or buyer and the market traders.



Aims and Objectives

Hence, to maintain the existence of traditional markets,

revitalization is essential, with attention to the building
form, the arrangement of stalls or kiosks, merchants, market
Infrastructure, location and accessibility of the traditional
markets

Objectives:

 to figure out the local characteristics and to encourage local
government to formulate competitive traditional market as
an economic driver in the future.



Research Methodology
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Sampling

Purposive from 47 registered public market in Semarang City
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Results and Discussion
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Reallty Hopes

The ideal traditional market for people involves social
iInteraction and ‘a cheap price’ as an attractive factor



Previous Research ‘KGM’ Market
Jakarta (Hermawan dan Soetanto, 2014)
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Encouraging competitiveness of traditional markets is a very challenging process
regarding government capabilities. It is not merely a physical matter of the
building but also concerns longstanding social interactions in a place or region.
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Infrastructure Profile in Case study area
Table 1. The current performance of traditional market nfrastructure n Semarang.

No Infrastrucnare compozents Availability (%) o dl;mmc;i‘) -

1 | Parking area g3 <9 13 17

2 | Public tolet 8l 3 8 il

allforsasas e 1 35 33

4 | Elcuicity imstallation 70 e . ;

3 | Prayerroom 78 P 24 =

! Bt oo e L 35 3 32

7 | Communal rabbish din' truck 73 31 34 "

. £ | Clean water facility 0 24 5 3

Only 30% which |+ - S e
fUIfIIS the pLIbIIC 10 | Market information &1 & : =
market standard | — =0 2 2 o | w
12 | Loading and drop off 13 o ia i

13 | Security/Geard 8 . i "

14 | Scals’ Weizhiny service g 0 10 .

i3 | Healthunit 2 2 100 K

16 | Chald Care Service 2 8 100 8

17 | Advertivement 2 " ” .

13 | Tra=sport' Rent Car service 0 . o ;

19 | Bazk Cooperative 0 8 5 ¢

20 | Meschant community office ) 2 0 o




Table 2. The Redefinition Categories of Traditional MMarket in Semarang [8].

Parametears City market Dhstrict market Local market

Dhztance from the mam i .
road (mter) B3 3 Less than | meter
Visiblity from the mam - i, )
road (meter) B3 3 Less than | meter
Location Density (people 10,000-16,000 5.000-12,000 o00-1,200
k)
hlerchant 300 270 30
Total public transport 5 4 i
trajectory (mmimniom) ]
M entry access - - -
(zata) ~ ~ ~

: Avalable depending Available, | dependms Aim]ah]? but not
Parking area .. .. mandztory, becausze of

on vizsitors per day on visitors per day .
land-usze policy

Total level (storey) Upto 2 1 and bazament '
Distance Som modern 500 500 500
markat (m)

Regarding the standard revitalization of the traditional market arrangement,
according to the Indonesian Public Market Standard (SNI Pasar Rakyat),
the application of the zoning system among stalls and the provision of
market facilities already meet the standard [5,6,7].



Traditional market competitiveness is influenced by several factors,
among others, local government policies supported by parties with
the traditional market management experience.
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The sufficient infrastructure and reconsideration of a development strategy, such as
location and its characteristics and zoning of merchandise, will affect market
operations. Traditional market structuring policies, including market revitalization,
should be tailored to the characteristics of the service coverage area.
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Competitive markets should be redefined as a market that fits
public needs with unique considerations through location and
sufficient infrastructure.







